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Reach 80,000 new customers for just $150
What would you be willing to spend to attract thousands of potential new customers to
your restaurant? How does $150 sound?

The ORA has partnered with the Oklahoma Tourism Department to offer association
members discounted advertising in Oklahoma Today magazine. The publication’s annual
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Food Issue will debut in January/February 2021 and will feature an Oklahoma Food Tour
page, featuring independently-owned restaurants across the state. With the special
discount, each ad is available for just $150 – which translates to a little over $2.50 a day to
promote your restaurant for two months. The ad reservation deadline is this Friday, Nov.
6th.

The Food Tour page allows local favorite dining spots to advertise at a lower than usual
price to appeal to the more than 80,000 readers of the magazine. Subscribers as well as
newsstand readers live in all 77 counties of the state, in all 50 states, and in a dozen
different countries. And the annual food issue is always one of the most popular
issues of the publication.

Oklahoma Today is published six times a year and is the state’s official magazine. It is
available in print and digital formats and more than 60,000 Oklahomans follow the
magazine on its social media outlets, including Facebook, Twitter, and Instagram.

To be included in the annual food issue, just complete the ad reservation form
found on this link and return it to me via email, billy.mussett@travelok.com. No
payment upfront is required; an invoice will be sent to you once the issue hits the
newsstands. And your ad will be built at no additional cost. All that's needed from you is
your signature on the ad page, your restaurant logo/picture, and your address, phone
number and ad message/slogan.

Or, if you really want to feature your restaurant, we are also offering the following 1/3, 1/2,
and full-page discount ad rates. The 1/3 ads are just $800 (usually priced at $1,200), the
half-page ads are $1,100 (usually priced at $1,670), and the full page ads are $2,200
(usually priced at $3,140). The Tourism Department will help you develop these ads as
well at no additional cost. Call Billy Mussett direct at 918-577-0769 if you are interested
in these larger ad opportunities. If you want the Tourism Department to help design your
ad, they must have your ad commitment by this Friday, Nov 6. However, if you are
providing your own camera-ready ad, they can extend that deadline until Nov. 13.

Spaces for the Food Tour are limited and won’t be available after Friday, Nov 6.
Contact me today and don’t miss out!

CARES ACT Reminders
The passing of the CARES Act was so long ago that you may have forgotten some of the
key pieces with everything else going on. Here are three reminders that could be helpful to
you.

Capital Improvements: If you made improvements to the interior part of your
restaurant or other nonresidential building (excluding enlargement of the building,
any escalator or elevator, or the internal structural framework) during 2018, 2019,
and 2020, these improvements—known as “qualified improvement property” or QIP
—are now eligible for 100% bonus depreciation. The CARES Act made a technical
correction to previous rules that required QIP to be depreciated over a 39-year period
and made them ineligible for 100% bonus depreciation. The correction is retroactive
for QIP placed in service after December 31, 2017. If you’ve filed a 2018 or 2019
return that did not claim 100% bonus depreciation on eligible improvements, there
may be an opportunity to catch up on missed depreciation and reduce taxable
income.
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Net Operating Losses (NOLs): Prior to the CARES Act, NOLs incurred in 2018,
2019, and 2020 could be carried forward for an indefinite number of years, but could
not be carried back to any prior tax year. The CARES Act allows a taxpayer to carry
back NOLs arising in a tax year beginning after December 31, 2017 and before
January 21, 2021 to each of the five tax years preceding the tax year of such loss.
For example, a 2019 NOL can be carried back to 2014 or the first year of taxable
income between 2014 and 2018. If you’ve incurred losses during calendar year 2018,
2019, or 2020, there may be opportunity to carry back those losses for a tax refund.
Charitable Contributions: For the year 2020, individuals can deduct charitable
contributions up to 100% of their adjusted gross income (AGI); previously the
deduction was 60% of AGI. For corporations, the contribution limit increased from
10% to 25% of taxable income. The CARES Act also raised the limits for food and
inventory donations from 15% to 25%. Any charitable contributions exceeding the
limits discussed above may be carried forward and used in future tax years subject to
certain limits. 

If you have questions about any of this or think you may be able to benefit, please talk to
your tax consultants. The CARES Act was a comprehensive and dense bill, and we want
to make sure you are able to fully benefit from every provision.

Serving Up Hope
CORE, Children of Restaurant Employees, is excited to announce the Serving Up Hope
Campaign during National Food and Beverage Employee Appreciation Week, this
November 9-15. This campaign will bring together the industry and the millions of guests
it serves, to take a moment to show our gratitude and share some hope with the essential
workers who make America’s food and beverage operations the cornerstone of the
communities they serve. Click here for more info.

Interested in NRA Archived Webinars?
Click here.  
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